
An insight is a deep, often sudden, understanding of the underlying causes of a situation, problem, or behavior
that can lead to a new perspective. It is distinct from raw data or simple observation, as it explains the "why"
behind the "what" and has the potential to guide decisions or actions. For example, a business might have data
showing a sales dip, but an insight is understanding why customers are buying less, leading to a change in
strategy. 

Key characteristics of an insight

• Deep understanding: It goes beyond surface-level information to uncover hidden truths or motivations.
• Explanation of cause and effect: It reveals the specific factors that lead to a certain outcome.
• Requires interpretation: It is not simply a fact or observation, but an interpretation of facts that provides clarity.
• Actionable: It offers a new way to think about a problem and often points toward a solution or opportunity.

How insights are developed

• Rigor and analysis: Developing insights requires deep analysis, not just collecting data.
• Perceptivity: It involves sharp observation and the ability to see connections others miss.
• Intuition and emotion: Sometimes insights arise from a feeling or intuition about a person or situation.
• Challenging the status quo: Insight often involves a new way of viewing the world that challenges existing
assumptions.

Examples of insights

• Psychology: An insight into one's own emotional state or a complex social dynamic.
• Business: An insight into consumer behavior that helps a company develop a better product or marketing
campaign.
• Personal growth: A moment of realization that helps someone understand their own motivations and change
their behavior.


